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ABSTRAK 
 
Penelitian ini bertujuan untuk menguji pengaruh dimensi kualitas produk 
terhadap citra merek pada konsumen Serabi Imut Klojen Malang. Sampel 
sebanyak 100 diambil menggunakan accidental sampling dari populasi konsumen 
yang melakukan pembelian Serabi Imut Klojen Malang minimal satu kali. Data 
primer dikumpulakan menggunakan kuesioner. Analisis regresi berganda 
menunjukkan hasil secara parsial dimensi kualitas produk berpengaruh positif dan 
signifikan terhadap citra merek, secara simultan dimensi kualitas produk 
berpengaruh positif dan signifikan terhadap citra merek. 
 
 
Kata kunci: Kualitas Produk dan Citra Merek 
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THE IMPACT OF PRODUCT QUALITY ON BRAND IMAGE 
(Studies On Consumer Serabi Imut Klojen Malang) 
 
Anggun Savira Nurhaliza 
Management Study Program of the Faculty of Economics and Business 
Muhammadiyah University of Malang 
Tlogomas Street Number 246 Malang 
E-mail: anggunsavira25@gmail.com 
 
ABSTRACT 
 
The purposd  of this studied is to examined the influence of dimensions of 
Product Quality on Brand Image on consumer Serabi Imut Klojen Malang. The 
sample in this studi is 100 respondents use accidental sampling with the criteria 
of respondents minimum one time purchase in Serabi Imut Klojen Malang. The 
primary data was collected using a questionnaire. Multiple regression analysis 
shows that the results of the product quality dimensions partially have a positive 
ans significant effect on brand image, simultaneously the dimensions of product 
quality have a positive and significant. 
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